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s T R si fasre yrfdenor
St

garars, 7 99, 2021
s fuT e ik R wrtger (faT s s ) R, 2021

& 4. o1, 7. @ ur. / [’fAEw 7 271 174 1 2021 - S AFEE @ GEe st afaf=a, 1999

(1999 T 41) H¥ aRTAT 14 =T 26 F "1 afya frwr fafaaw, 1938 ¥ 4T 1147 A IT-417 2 F d (ST )
BT Y& QTTRRAl FT TN Fd gU, TTTEF0 STHT FATgHE AIHId 6 A7 T FIA 5 a1% 390 g (Mefead
e a9 8, i -

Hfera 7T S I

1. (i) T Fafem st S e s G st (@fr e sie swdeon) @R, 2021 Fgarm
(ii) 7 ForfoTs Tt T § 296 T HF arg § 9] i

T

2. (i) 78 gt F3Ar 6 SAmrhar, geaadt i =7 Fegadt @ SH wd 999 3T, a7y oiw areesft
TATSAT AT SAATY TAT UET TZAAT H T ST ST 6 (98T T g TgATT il Tg i Feriat gl

(ii) =g iRt Fwar & e geera, st qu awo aror & g1 S gies ot fomr s

2122 GI/2021 (1)
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gfsTaTd
3. 59 aF e & e AT ufera T gr—

(F) “wrfersreer & S AR s e srfdeor sifafRa, 1999 (1999 =1 41) #r amer 3 f S7-am=T (1) F
e wTioT W ST AR e fEem e srfenm 2;

(@) “FEaraa” & et off a5 fa sraET 9red| % g ST A T, STAETETor AT SHE W R ST AT ST
g ForaeT 3297 ot a8 9atad g S9! T ATaT GG Hl TATET FLAT g TAT T6H AT 37T FEImra f&Farae
AT g

() “SraT s & AfSd g vd I9H artHer g T AT qrierT staar 37aTe o 6T Youet 1 A € F Haferd
T ot gEAT ST B AT TE T ererar ATeAw F gy S A TS T AT DHAFT 329 FTAATIer & qaedt g v
TRt SToraT IcqTE o sfaa: T srorar It queT (Aferteresr™) ® qforfa g storar | it Frg qrier T a@died,
TATFT T, TGTA A, TR, TIAATRT A AT ST FIA (1T FATIAT ATgeh STTAT TTAR TR T T
FLAT 2T

(1) “TEATE A T e AT & VAT ST G AT g S A AT SR il g aeraare 97 faerw
T AT & TAT 3T 1< | & ITTT FXA ATAT 306 Hael § SATH AT T FA T Toag1 AT F2ed o forw
et oft T storaT "reaw & ST T ST 2

(T2) “HERT T & U s s & ST ITTal & qey § EEga gEar & I Sr7 s qfewa § S e
] H AT A A7 A ATET @A, THHT FA, T@TA FIA, T, TATa Fd AIqaT smenfad Fa gq I
e o forw Sy o Srar 2

(%) “Feamrg s | v Rt off TEe & s At € S T A9ar 90 €9 9 197 a9 A TueT
T % o0 3T AT €, T Fad SrATHRATAl /AT IR HLAATAAT 60 A1 B (THST) FT T@TAT T g TAT THH
ST IStid AT, 99T, :e® (STe-1hT) JedT, N STAaT TSt Mied af 9T gl YEsware 9% a9 a9
eaTer et atga, Rt of gt & sterar Areay ' S R Searer fsmae 2w Aot F st e g

st Hee § g At amiREt v @Ems F 9 # 98 e STt gord 5 39 STRT AT
aTferEt i @E, Fa, AT FTHaT TrAgmor i IRT F2 = forg Tt o siar gn-

(i) Tt ST AT SToraT WeAAAT AT AHT HETAAT FIT AT T ohl HEAT 6 ST TTH 0l SATaTeAr qam
STAT & TR F3 7 329 AT T@AATAT AT,

(i)  ATferEraTT & uTfeET @i, JE, ST i, A¥da wed FIar Taerid 3 & o sy
FAATAT ATHRIAT FT Greshe qTferd el & |1 777 T7fS;

(ii)) TFATT T q AHFRATA AAAT FEAATGAT AAAT ATAT FeFATGAT FUSEl, HeAATAAN, TLHARTAT,
FrferfRre<t ST T % Fioreror, TASHITE GoATer At wel va freror % foro e amafiat, aod &
IAHT STTRT STAATLTIT T AT qTferedt F7 "iiw, i, e, sTTar Sraamor F3 gq Id e & forg

GRERIEILS

(iv) TF GRS TTCreTea g7 9T T & Tael &l 9Sif e Fl qrar= g 3 arfert strie-siftna i
T2 g At grferelt it =raear it TS 8;

(v) STET % FEeat i [AiEEr gEame qod 5 ST STANT STHar F 8T qiierlt @iiEd, 9E , snentad e
srora widerfia 3 &g Sha F2 F forg w2t fra st
(vi) TR Trfedt, SO gEaTst, T 9ad" IR (F1eH) F T H qIEETF & a1 97 i

() “HF< fasa Aso | aHT-99T 9 T g0 A ®9 § AT g7 S0 HEAe Usie & q19 72qar
gew A9 Usie syar Rt ser gegadt sroar ST Hegadt & A6 64k 9 ¥ ST AT w1y wre fimr GEmee
FfIea 2
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(&) “EHETT ATeF” (ITEIFE) & UAT Fls ATh ATHIT & ST SHTHAT T FATET ATEH & AT Forereh forw dwrerdar #
T Trer srorar Rt fAaeor Areas & g ST "teeT w i §9TEET 2

(@) “Sg~a AT gTeE AT & UET A A AT g o SHE UET wre @S ot g S

Vi)

vii)

viii)

Xi)

i)

xiii)

Xiv)

Foreft T fasmoe & SeaTe it T =7 F ugaTT N F w T H g1 Hdr;

oo 3 form arfert &t eraar & stfare sraat wrtReaes £ st semar & sfees s war ;

U ATHT T =0T 3q1 g ST aTierE’ STl & 979 §f Ta1 91d;

UH 9T&31 AT ATHFATN AT AN TH THE FIAT § S ATt | dqfigd SIreHt & &g 8 oFoar #7
AT 8;

qrferet % Agca ol Taasil, HIHTSA 3T odqT T Tohe FIA H =T HLAT & ATAT Irg ATITH € H Tohe FHAT
g

AR FA & TF F a1 4T 85

AT ATAT & e UF q@iqaAT{l 9% a7 § ST TATHIEE Tl § ATaT SHTHAT 6 TdHTT FIA A IIET %
ATATR | ITH Al FohT ST Tehdl; AT AT SUsie & Areasd & YriereRor grer & T2 o o o=foa
I SATATE;

SRl ATH TRETFd gl &, dal I = a¥g oT8 & § Sh dgl AT (o6 aTg & ATH a7 ST & TIaT
I TH A9E F AT TH &9 | aqrar g T 7 sraferg g 9% €;

U FFeft F9E &1 ST0aT 7T Hae S TTASThal, HaGdr STTaT SIAIET &l GHTEE FdT g S seqd
GELER

U IATET & AT AT SFTTAT FHYU AT FLdT § ST AT Al & AAar Traeqraai fir srasr &
TEATH Fd 2;

U fied (FRSTe), dadeq I2ar wiie T YA F2dT g ST el a<hed, Jarast a&T Uel qrdT ST
et fasmae & fAfEa ST F1RY, F wgcd &l 9ae 3d7 €, AETE IHTdT 8§ AqaT F7 FedT 85

UH ATHI, SRt (), s 9181, e i, ddl At &7 TR F7dT 8 STI9aT I aaqTH wedl g Sr
AT § A 6 1T T8l & T gIAaTAl & THIT g (ST IS &9 H 97 3T+ &l Tl 2l

T oTsT SATAT ATHFATET BT T FTT & ST GLET H7 TET gl o1 gl Fizar

STl THE ¥ § YT f@ARears i A UHT Foward i are € S 7 AAaT ATaTEcH® Tgedi b
T AR 2|

= fafaet # wg<h o srafvariua wiq & stfefaam, 1938 (1938 T 4), sT9aT A Staw &t Afafa,
1956 (1956 FT 31) TTAT AT AT SHFHTT (TTPrFH0T) Afafa=a, 1972 (1972 F1 57), t=rar Sm7 fAfaamws

e T wrferreor srfarfaarm, 1999 (1999 1 41) & afvariia ersai i< stfsreafxrat & o a2t givr o, st Rufa
21, e 39 At § 39 forw Ratha B = 8

ATITAT ST =T
4. (1) e FATHRAT, FeAadt rraT 19T Fegady —

() uF ST AfAETT T, S AT e Hqer § anfeetie 97 i e arigewor v & Sy, a9r S
TSI T T TS0 F o oIy ITeardt ghm;

(i) sty arforfEe s STl & Haterd gt FEEt f adaeq, ® T = 9w [ i us yoret e
T 3T IH HTAT TETI
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(iii)  3TI FLANE FATAT § U A5+ Thore e SaH srer Attt v artaer BT s
(%) TR T@aT S 36 T T AT w1 UF AHAT SAAaT TR (ATEREE AAAT SATRIEe), AE FT
IR iR

(=) fafer, fAawor i @fmr siw fsmoe & w2 Gt off aiferft srerEr seare i ffery gg=m der (e ue) @i
fAfde F gu wos s % 919 993 UF gad (A1ea), TA7

(iv) =T ROt 7 UE AT AT 9 i FAaH srate F o wEEm)

(v) aTfersRor 3 9re g fAsma i uw gfa 3w At F e 7 9 ¥ siew utotag S F av v
FT:
(F) o= % for v e e,
@) 7 e F ame #§ e it 7 arerft (aferfEe) sterEr saret f {fie agee gt
(Z.9TE.T);
(M) TSI 7 U fAEwer S IHET ITART F4 AT = )
GIEEIREE R CIEE B E R e PAGRER e R

(vi) T a9 it g|rte & 30 faF F @Y 9% T < g0 UF AqITA THT9A e FM 6 39 Afashad
ST & AqER qE@ad! a9 & a0 gaqid fGamar 1 39 Gt & suagt va @A 13 # aare =
fErsroe & fRAT (F12) #1 srgarer frar 21

(2) T TfSreeT STferaRaT & Tiersd sfermTiat grer AEreqr s qefiear = refite grm

() FrE oft =f=F FIT SAqf=a r2raT ITHa AT THAT T2t FHT, S A== 3(F) F I F faia o/ar ghl

IEEIEEIE R IRC LT

5. (1) fFAmaa & ot fF afvads &1 us 997 BFme /e S Suaresa sy wad 0% qelr, ieew (I )

e, Tt § afvadat 71 grewy vd 349 Rufaat 1 grewe set e =¥ sfe/ar e F ga ure #i siaa,

e (FRsTrea) & Py aaetra 3 famT ste WOt o ste writet STy o Strat 21

(2) TAfF=w 4 & 7+t IU=Y srFeTE TRadTl glga Su-fAaw (1) ¥ Steatea &= 9% &y il

(3) =TI+ T wree ¥ THA T AT § TRATT % [AEqTL ol GAAT T I &F ST

STt # erwar

6. ST STHTRAT, HeAad SrTaT AT Hegadt

(1) T =Toe & W@ =T & STIAT GStiehd ATH Yahe FIM, 7 6 Fae we SATITRE 979 2491 AR 2aET A

(2) =7z gfafara wom fF adt et &

(F) T=ATE =L g, It Z, TAT GHSF 7 3f AT TAAT il T Hre A ST FHAT H1 TS 1T & H i o &7 9

TELT FA o g Gt ST AfWEHeT (FWST F AR, T, R THR ST R AHE, TEoT AL THAT qigq) 7
ERRIURERIEE N

(@) srteraerer (HeSel) Thetaor it SHT 9197 § g0 St g o= & 9o gn
(3) =g gi=fara Fom G Sfwr St F g #

() STUTE % ATH ST ATH ATTAFHIOT % qT6 B (67 T 3T 6 STLATL 2|

(@) fasa sreft s fEroe avesme g

(T) STATE T T AT IS F T H T & F TgATHA 6 o[0T Fg “SHT 77 (Fa4S) F A2 dca it STeear
T AALT TG =T & AT
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CILIRASCUE AR E R
7. (1) 9T TSI 1T YA FSTae 36 AT 7 uger dETRat & g forted § sqErfed BT ST /e ;

(2) | T FT ATHIET T Fd THT SHTHAT T T FATHT FIA T 1A R (o6 T @FT9 ST ot sreran
SHF ITATRL AT FTAACITET F Haterd 8, =7 A== 7 SIurers 3 a9 T FIeql 72491 919 = 2

TTETHTT: AT Usie & forw Mefarfad 3q Fete & ager ot & forfd srqaTes YT e 6 aedamar Tai gi:-
(i) o fE=Tae S STeRat & g faEwta o6 T € a7 USiel i Uy w8
(i) TTAT s S U AT a9 HiwT € SS9 Usie ® AT, R0, 997 Y B S99 797 U & Sy
Fae ST T STTEATAT T ITASHAT, USiel hl qAT, ATl i¥ TqAT F I qad w1 F0I9 Fraarer
Y ¥ el fEawnt ¥ 76 €, 7iq S et fafery arferfR@e, s, anrat s ARt w1 oo
el 7 2
IR EIRRIRAACEIRE ]

8. smEemey srferfaar, 1999 Ft &y 2 F¥ IT-4TT (1) F @ (F) F AN FATTRLATIT ¥ STHT =T il STqeAT
T o T STTara Fegadt T9aT S| HeTad! (s STl T 9hd g STTaT [ASTIAT & A7eqs | FH0T 6T 9T F:7
Td 2l

ZITAT AT THFTIAT HHSAT AT W & fAwmas A7

9. (1) TeIF FHTHRAT, TLAAAT ATAT S THT HLTAAT hl ATHTEE AAAT TIeel —

(i) TRETRTT @ & Ik GIT ST 379 € o FaTAT SliY ST STFIRTSA T o HaT Y T g ST a1 & G0 &
o Sarfress g=aT S T Iar i qEHT | F@dree dr Aty i f o 7 gl

(ii) STt AEETSET U AT GSTIheor H&ITY T HLT|

(2) ZexAe uaT T o= ToEeTeE H=AT & ATeaT U AT IHF 1T A0 o & Rafa § dimrratr, gegadt
AT ATHT HeAAAT 1 T FATHT FIAT ATRT o6 TTHEHATAT STAAT IR AT A terd H&T [AATATH F X 975, FALS

ST SraarsieT; Haferd orat o Maget, TRt o= Tarsa SITTes T=T il 3@ F7 Ta9 Hel AT Teg 918 F T AN
H AT AT STuam #E $ft e I1 TEdTE W oF § Ugd I8 ATEET F I AT ST S0 /a9 F A |
TTE AT F g2 S % (o0 7aedT gt ATgul

(3) “STedre AT, FeAadT sreraT HT wegAdt

i) 7g gAtaa wom & G grae fifear wwewe strEr 09 § 376 g1 a5 ft 72 Ruw st awene yarashie
(FeTufea) dadeq = fAfaawt F st 1 @ Fdt 21

ii) SIS ATAAT E1  STATAT 6 o7 3777 TeAHTT FIT I TASHTH/IS T &1 ol T2 T2e? FATaefier (Fevufaey)
siqaeq it Rt

THAT ST 7T TAHIE T GaGaT

10. FrE off ATHRAT, HeAAAT FAAAT SHT HeAGAT ThHT ST TAFI FI, ATy dg AT<h, T ATAT THZ F471 7 &I, ATg
g Tt oft 9 & wgay, FMeforfd % foro safa 78t 3 -

(i) ToreT ST arferft, SATRat storar Hegadt rEr ST FeAadt & ar H gEAr A9 -9 (AeTgT) Tar forwrn
T AT ST TOITEAT AT & (ST8) Afea el agfa srerar areaw & g faata s, 59 % G

F) v TR A= % forw shaer faawor Far < w287 gr a9y T d fiur i sraer (FferFree) 98t # @ e, ua

) IH ATAT AT AT I ST T 10 fAaa hf T8 Rt e a1 | SIeRT o097 & oY &% &7 § 97
IEH F Af<E Far an

(ii) =g fRrerfer 3T 3 5O aeer fAfre ST soare = dhsl
(iii) =g Ff=ra AT foF e off sxfe 7 arferdt @diae & o sraea St 6o 9T 7 9867 |
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(iv) T2 g~ Faa7 T =Rt & U ST 998 7 9357 a9 6 G130 S HT qIerE ! H7 @Oa Sahal § &9 e
ITH T o1k oI Srareme ST arfereft sreram Scare § /gt T 1w 2

Soft et (X&) sreram s Rt (RE) seEr [ R (F9E):

11. (1) Y& spora e v A€ A Faer UET STt g S T et e 97 areria g A
ST A TATRAT, HEAAAT ATAT ATHT HLATAT AT IAHT Garg TEATAN & T i1 dTHTRAT, HETTAT AAAT ST HETTAT
Y 3T TG FEATE TH [T FHIS AT 7 Y S THT T TEATA & HATE TTH T A3 Sraa LT erer@am e
ST AT ST |

(2) TEFTT (3raTe) T Fafermmear 12 S srerar SET §€AT F FIT TEERTY o STTel HEhe 0T shl |TT0IT T gt ATgul

(3) 3® A AT ¥ o WY FT AT rorar [ERTT ITH 3637 737 81, T8 T % LT STam [EERTT F1 &0d UH
STt § e ST quTeT =9 # yae TR strom)

(4) FTHTHRAT TTAT HLAFAT TTAT FTHT Hegadt greT et off AT9EE F e 9% (S o= s sreraEr ariererat
FUAT T T HEAT a7 a7 AUer i) o e u< St arere § It Fufa & deer & IR 1 #12 gqrar
T off Ao # srgwfa-arT 987 2

(5) Tt AATRAT, TeFAd ST AT HeAAAT T&T AT 6 FAATAT /AT AT 7T ATAES(ATAEET) T ITANT 0@
THRT THI-FHT T TTIHIT FTET ST T T ST@ent o STeme e

T SysE F Ieoee F g Fae f afFar

12. =t TRt FATRat, Hegad’ srerar ST Feadt grey Sy R w3 e s =7 Gt F aqae 98t g, av
grfereRTer Aeterfad Rt e srorar IHE Aferd T & I+ (G%g Fears H7 Tl g

(i) urerat, weaadt starar ST geaadt wF v o, tw ARl s i s e e a s RE
STere 7 2T, AT bl TUEAT FId g ST H,

(ii) SFTHTRAT, FeAAAT AT STHT HLTAAT AT STTEHTOT FTT TATT T TLh F Tgel F ST 67 T @RI F7 e
FAAT I AT F2 7 (G T, T o1 o A7 T AT 77 srorar smerttera FHar waw s =y &7
ST ST T ST o6 T FTA ST AT FdeA o [ol7 ruterg s = s 6 g,

(iii) STTRAT, TeTAAT AT STHT AT T FAATIT TohTer a1 FeeA & forw fAger 3 m;
(iv)Tg gRfaa w2 & forg B Seamamor & RBar &1 dweor 5 s, qrer fi aRRFafadt & s § w@d go
TTTErR0T ZIT T HTAT T A5 T FHars|

(v)FATHRAT, FeTAAT AT AT HETAAT I (AR FT SATATAT FLA 6 (7T STTEHTOT & T T A7 T 276 o
ST 0T FATA U FT THAT gl TAT, TTTEFRT G-I 15 TEF T F TAFE T 67 &, (< 98 Agqd Fal &
T SraTeRat, weaadt et AT weaadt au it /i hae gt # Eea w73 % o #57 w@r

(vi) SFTHTERAT, HETAT SAAAT SHAT HeFAdT il AT & ATFIHT T Ieerae g ATar ITiaheor & [Haer 7 g
T T T A AT | 7eiET AN FA qid AaeTF THEAT ATaTet HEATs Hied 6 (o0 TITEFH0r ared g
=T SR (Fre) T 1o

13. IcIF STHTHRAT, Fegadi Aqar 97 gegadi qaeai G aeew ufioe (wuedters) g Raifa = §
STIHTS AAGT & HIAATITH AT T ST HIT JAT STIT HTAT T AT T temeant  f2a § F:am
Titatea Jama-r

14, w1 Ieurg F forw weasd yeara we # Aeferfed od @i grft, S & $fmr afafamm, 1938 & amr 41 7
et g:- “arg =t Bl ser =afRe &, area § Sttaw = |ty & gefaa G of s & ey & d@9g 9§ g
FAT o AT TAFT FLATT AT AT 7@ & o0, I FHIAT 9 TYOT AT AT R a7 gifed T § a7 fifv=w
o7 fReT REmrd & T seget A 93rer § | YATAT a7 A SAIETT Tal a7 AT TATHT I FT TS Al H, ST T
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B OiferdT & AT A FATH qTAT Fls ATh Hls RATIT TR FAM, ™rad a8 R guars g S Somewar &
TRTTT TTeeed AT FTCOr F ST of ST Jehed T 217
TaAr

15. I T sierror & arer dshigra et SHurwatsd, aerataat o ST qegafaal 9% 9] 8, Faed THAT 17 9%
qASTHT FHEETT § 9 gU AR, HeAataar o ST geAataar 77 grewl afT w1 qer S| Toge SA e
QST AT § (1 g2 8, AT T [Aaw UHT §e1si F Fae YoAeT SH7 SAGE T F G99 § gf A6 2

Al w3 s Tadiereer S w A Y afke

16. = faf=ei = foret T Iarer it w=TsTar storar AAurT & Haer § ot o weare i g7 # % o e
FT el T off AFeTHAT BT T ST T, TTSTHI a7 fRemfader ST 7 qhar 2

R i a=q

17. (1) AT (AmT BT i W) fafa=m, 2000 39 aire & A B smowr 5| arde & o
e wag= g

(2) sTa T = TAA=w F FIT =T HFedT 951 At AT, T I =4 fataga; § [fga G ot a@ & 75 98 97
ST £ = ARt & v g & 95 ST o 1 @S s 38y S

ST, FATT =Y, geam, Aeae

[T 111/4/3191./14/2021-22 ]

INSURANCE REGULATORY AND DEVELOPMENT AUTHORITY OF INDIA
NOTIFICATION
Hyderabad, the 7th April, 2021

Insurance Regulatory and Development Authority of India (Insurance Advertisements and Disclosure)
Regulations, 2021

F. No. IRDAI / Reg / 2 / 174 / 2021 - In exercise of the powers conferred by clause (zd) of sub-section 2 of section
114A of Insurance Act,1938 read with Sections 14 and 26 of the Insurance Regulatory and Development Authority
Act, 1999 (41 of 1999), the Authority, in consultation with the Insurance Advisory Committee, hereby makes the
following regulations, namely: -

Short Title and Commencement.

1. (i) These regulations may be called the Insurance Regulatory and Development Authority of  India (Insurance
Advertisements and Disclosure) Regulations, 2021.

(i1) These regulations shall come into force on the date of their publication in the Official Gazette.
Objective

2. (i) To ensure that the insurers, intermediaries or insurance intermediaries adopt fair, honest and transparent
practices while issuing advertisements and avoid practices that tend to impair the confidence of the public.

(i1) To ensure that the advertisement is relevant, fair and in simple language enabling informed decision making.
Definitions
3. Unless the context otherwise requires-

(a) "Authority" means the Insurance Regulatory and Development Authority of India established under sub-section (1)
of section 3 of the Insurance Regulatory and Development Authority Act, 1999 (41 of 1999);

(b) “Advertisement” means a communication, issued through any mode or medium, addressed to the public or section
of it, the purpose of which is to influence the opinion or behavior of those to whom it is addressed and includes
insurance and institutional advertisements.

(c) "Insurance advertisement" means and includes any communication issued through any mode or medium, directly
or indirectly related to an insurance policy or product and intended to result in the eventual sale or solicitation of a
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policy or product from the members of the public or urges a prospect or a policyholder to purchase, renew, reinstate,
increase, retain or modify a policy of insurance.

(c) “Invitation to inquire advertisement” means an insurance advertisement which highlights the basic features of
insurance products issued in any mode or medium to generate interest or create a desire to inquire further about them.

(c;) “Invitation to contract advertisement” means an insurance advertisement containing the detailed information
regarding the insurance products mainly to induce the public to purchase, renew, reinstate, increase, retain or modify a
policy of insurance.

(d) “Institutional advertisement” means an advertisement of any nature which is not, either directly or indirectly,
intended to solicit the insurance business, but only promotes the brand image of the insurers and/or its intermediaries
and may contain the registered name, address, toll-free number, logo or trademark thereof. Advertisements issued in
any mode or medium including those that highlight sponsorships fall under this category.

Explanation with regard to advertisements: The following materials shall not be considered to be an advertisement
provided they are not used to induce the purchase, increase, modification, or retention of a policy of insurance: —

(i) materials used by an insurance company or intermediary or insurance intermediary within its own
organization and not meant for distribution to the public;

(il) communications with policyholders other than materials urging them to purchase, increase, modify,
surrender or retain a policy;

(iii) materials used solely for the training, recruitment including employment notices, and education of
agents, intermediaries, counselors, solicitors and personnel of insurers or intermediaries or insurance
intermediaries, provided they are not used to induce the public to purchase, increase, modify, or retain a
policy of insurance

(iv) any general announcement sent by a group policyholder to members of the eligible group that a policy
has been written or arranged.

(v) tender notices to the member of public provided they are not used to induce the public to purchase,
increase, modify, or retain a policy of insurance.

(vi) communications with policyholders in the form of premium notices, lapse notices, revival quotes etc.

(e) “Joint Sale advertisement” means any insurance advertisement brought out jointly by an insurer either with its
corporate agent or with a micro-insurance agent or any other intermediaries or insurance intermediaries as may be
allowed by the Authority from time to time.

(f) "Prospect” means any person who is a potential customer of an insurer and likely to enter into an insurance
contract either directly with the insurer or through a distribution channel.

(g) "Unfair or misleading advertisement" means and includes any advertisement that:
(1) fails to clearly identify the product as insurance in any insurance advertisement;

ii) makes claims beyond the ability of the policy to deliver or beyond the reasonable expectation of
performance;

iii) describes benefits that do not match the policy provisions;

iv) uses words or phrases in a way which hides or underplays the risks inherent in the policy;

v) omits to disclose or discloses insufficiently, important exclusions, limitations and conditions of the policy;
vi) gives information in a misleading way;

vii) illustrates future benefits on assumptions which are not realistic nor realisable in the light of the insurer's
current performance; or deviates from the stipulation by the authority through regulatory provisions.

viii) where the benefits are not guaranteed, does not explicitly say so as prominently as the benefits are stated
or says so in a manner or form that it could remain unnoticed;

ix) implies a group or other relationship like sponsorship, affiliation or approval, that does not exist;

x) makes unfair or incomplete comparisons with products which are not comparable or disparages
competitors.

xi) uses design, content or format which disguise, obscure or diminish the significance of any statement,
warning or other matter which an advertisement should contain.



[ATT [1I—ETE 4] ST T TSI ; STETETLOT 9

xii) use or denigrate names, logos, brand names, distinguishing marks, symbols etc., which may be similar to
those already used by others in the market that may lead to confusion in the market place.

xiii) use terms or phrases that convey a fabricated sense of security.

xiv) where features or benefits prominently displayed are the features or benefits that are applicable under
extreme or exceptional scenarios.

Words and expressions used and not defined in these regulations but defined in the Insurance Act, 1938 (4 of 1938), or
the Life Insurance Corporation Act, 1956 (31 of 1956) or the General Insurance Business (Nationalisation) Act, 1972
(57 of 1972), or Insurance Regulatory and Development Authority Act, 1999 (41 of 1999) shall have the meanings
respectively assigned to them in those Acts as the case may be.

Compliance and control
4. (1) Every insurer, intermediary or insurance intermediary shall —

(i) have a compliance officer, whose name and official position in the organisation shall be communicated to the
Authority, and who shall be responsible to oversee the advertising programme;

(ii) establish and maintain a system of control over the content, form, and method of dissemination of all
advertisements concerning its policies or products.

(iii) maintain an advertising register at its corporate office which must include:
(a) a specimen of every advertisement disseminated, or issued or a record of any broadcast or telecast, etc.;

(b) a notation attached to each advertisement indicating the manner, extent of distribution and UIN number of
any policy or product advertised, and

(iv) maintain a specimen of all advertisements for a minimum period of three years.

(v) file a copy of each advertisement with the Authority within 7 days of its release, together with information:
(a) an identifying number for the advertisement;
(b) the UIN number(s) of the policy(ies) or Products advertised in case of an insurance advertisement;
(c) a description of the advertisement and how it is used.
(d) the method or media used for dissemination of the advertisement.

(vi) file a certificate of compliance stating that, to the best of its knowledge, advertisements disseminated during the
preceding year have complied with the provisions of these regulations and the advertisement code as stated in
Regulation 13 within 30 days of closing of financial year.

(2) The advertisement register shall be subject to inspection and review by the authorized officials of the Authority.

(3) No person shall publish any unfair or misleading advertisement which comes under the provision of Regulation 3

(2)-
Changes in advertisements

5. (1) Any change in an advertisement would be considered a new advertisement except, for changes in contact
number, toll free number, image and for those cases where the advertisement is issued in other languages and other
formats, with no change in content, design to that of base version of English and/or Hindi.

(2) All the provisions of regulation 4 shall apply mutatis mutandis to an advertisement referred to in sub regulation
(D).

(3) The Authority shall be informed at the time of filing the advertisement the extent of change in the original
advertisement.

Clarity in Advertisements
6. Every insurer, intermediary or insurance intermediary shall

(1) prominently disclose in the advertisement, its registered name, and not merely any trade name or monogram or
logo.

(2) ensure that in all advertisements:

(a) communications are clear, fair and not misleading whatever be the mode of communication; use material
and design (including paper size, color, font type and font size, tone and volume) to present the information
legibly and in an accessible manner.
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(b) the mandatory disclosures shall also be in the same language as that of the whole advertisement.
(3) ensure that in the case of the insurance advertisements:

(a) the names of the product and benefits shall be as per the product filed with the Authority.

(b) sales material and advertisements shall be comprehensible.

(c) it must prominently state the availability of underlying element of ‘insurance coverage’ to clearly identify
the product as an insurance product.

Advertisements by Insurance Agents
7. (1) Every advertisement by an insurance agent must be approved by the insurer in writing prior to its issue;

(2) It shall be the responsibility of the insurer while granting such approval to ensure that all advertisements that
pertain to the company or its products or performance comply with these regulations and are not deceptive or
misleading.

Explanation: An insurance agent shall not be required to obtain written approval of the company prior to issue for: —
(i) those advertisements developed by the insurer and provided to the agents;

(i1) generic advertisements limited to information like the agent's name, logo, address, and phone number;
and Advertisements that consist only of simple and correct statements describing the availability of lines of
insurance, references to experience, service and qualifications of agents; but making no reference to specific
policies, benefits, costs or insurers.

Advertisements by insurance intermediaries

8. Intermediaries or insurance intermediaries as defined under clause (f) of sub section (1) of Section 2 of IRDA Act,
1999, and authorized to solicit insurance business, may advertise or solicit insurance through advertisements.

Advertising on the internet or through electronic media
9. (1) Website or portal of every insurer, intermediary or insurance intermediary shall —

(i) contain disclosure statements which outline the website’s specific policies vis-a-vis the privacy of
personal information for the protection of both their own businesses and the consumers they serve.

(i1) display their registration numbers on their web sites.

(2) In case of communications on or through internet or any other electronic media, an insurer, intermediary or
insurance intermediary should ensure that the recipients or viewers have the opportunity to view the full text of the
relevant key features, coverage and exclusions; relevant terms and conditions; any other applicable risk information
and they shall not be hidden away in the body of the text. It shall be easily obtained, before any application or
proposal form is offered. In case of e-mail communications there should be a provision to unsubscribe from the
mailing list.

(3) "Every Insurer, Intermediary or Insurance Intermediary shall

i) ensure that the static or interactive content posted by them in a social media platform or page satisfies the provisions
of these regulations

i) monitor the interactive content posted on their platform/page by a third party for compliance to the applicable legal
framework.

Endorsement and other third party involvement

10. No insurer, intermediary or insurance intermediary shall allow a third party whether individual, association, entity
or group, by whatever name called, to —

(i) distribute information about an insurance policy, insurer or intermediary or insurance intermediary, on its
letterhead or envelope or through any mode or medium including mail system or domain, unless:

a) the third party is providing only a distribution service for the advertisement and is not itself soliciting the
Insurance, and

b) the insurance information or advertisement is a piece separate from any other information distributed by
the third party and clearly indicates its origin.

(1) recommend that its members purchase specific insurance products.

(iii) imply that a person must become a member of its organization in order to purchase the insurance policy.
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(iv) imply that a purchaser of an insurance policy by becoming a member of a limited group of persons shall receive
special advantages from the insurer not provided for in the insurance policy or product.

Rating or Ranking or Awards

11. (1) Any claim of rating or award should be based only on those declared by entities which are independent of the
insurer, intermediary or insurance intermediary and its affiliates. Insurer, intermediary or insurance intermediary and
its affiliates should neither pay nor procure services from such independent entities so as to get a rating or award.

(2) Validity of award should be 12 months or till the announcement of next edition of award by the same entity.

(3) Source of such rating or award including year in which such rating or award is received shall be disclosed
conspicuously and legibly in such advertisements.

(4) No claim of ranking by Insurer or intermediary or insurance intermediary, as regards its position in the insurance
market, based on any criteria (like premium income or number of policies or branches or claims settlements etc.,) is
permissible in any of the advertisements.

(5) All insurers, intermediaries and insurance intermediaries shall use or publish claims paid ratios and/or any other
parameter(s), as per the instructions issued by the Authority from time to time.

Procedure for action for violation of regulatory provisions

12. If an advertisement issued by an insurer, intermediary or insurance intermediary is not in accordance with these
regulations the Authority may take action against them in one or more of the following ways:

(1) issue a letter to the insurer, intermediary or insurance intermediary seeking information within a specific time, not
being more than ten days from the date of issue of the letter;

(i) direct the insurer, intermediary or insurance intermediary to correct or modify the advertisement already issued in
a manner suggested by the Authority with a stipulation that the corrected or modified advertisement shall receive the
same type of publicity as the one sought to be corrected or modified;

(iii) direct the insurer, intermediary or insurance intermediary to discontinue the advertisement forthwith;

(iv) any other action deemed fit by the Authority, keeping in view the circumstances of the case, to ensure that the
interests of the public are protected.

(v) the insurer, intermediary or insurance intermediary may seek additional time from the Authority to comply with
the directions justifying the reasons therefor. The Authority, may, however, refuse to grant extension of time if it feels
that the insurer, intermediary or insurance intermediary is seeking time only to delay the matters.

(vi) violation of regulations or any failure on the part of the insurer, intermediary or insurance intermediary to comply
with the directions of the Authority may entail the Authority to take such action as deemed necessary including levy
of penalty.

Adherence to Advertisement code

13. Every insurer, intermediary or insurance intermediary shall follow recognised standards of professional conduct as
prescribed by the Advertisement Standards Council of India (ASCI) and discharge its functions in the interest of the
policyholders.

Statutory warning

14. Every proposal form for an insurance product shall carry the following stipulation, as prescribed in section 41 of
the Insurance Act, 1938 :— "No person shall allow or offer to allow, either directly or indirectly, as an inducement to
any person to take out or renew or continue an insurance in respect of any kind of risk relating to lives or property in
India, any rebate of the whole or part of the commission payable or any rebate of the premium shown on the policy,
nor shall any person taking out or renewing or continuing a policy accept any rebate, except such rebate as may be
allowed in accordance with the published prospectuses or tables of the insurer."

Applicability

15. These Regulations are applicable to all insurers, intermediaries and insurance intermediaries registered with the
Authority except those engaged exclusively in reinsurance business. If an entity is engaged in both direct Insurance as
well as reinsurance business, these regulations are applicable only in respect of direct Insurance business of such
entities.

Power to interpret and issue clarifications

16. In order to remove any difficulties in respect of the application or interpretation of any of the provisions of these
Regulations, the Chairperson of the Authority may issue appropriate circulars, clarifications or guidelines, as and
when required.
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Repeal and Savings:

17. (1) The Insurance Regulatory and Development Authority (Insurance Advertisements and Disclosure)
Regulations, 2000 shall be repealed from the date these Regulations come into force.

(2) Unless otherwise provided by these Regulations, nothing in these Regulations shall deem to invalidate the
Advertisements released prior to these Regulations coming into force.

Dr. SUBHASH C. KHUNTIA, Chairman
[ADVT.-111/4/Exty./14/2021-22]
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